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how folktales connect with city development. In Shaoxing, private advisers’ stories carry traditional wisdom and
fun, and have a broad public basis. Based on city development, the revitalizing strategies adopted by Shaoxing
intellectuals can be attributed to situated narrative, behavioral narrative and revitalizing performances. These
strategies are based on local people’s everyday life practices, which are an effective means for folktales to restore
their behavioral practical abilities and serve social life.

Key words: traditional wisdom and fun; current representation; Shaoxing private advisers’ stories; revitalizing

How Did the “Chinese Koi” Come into Being Third Cultures in Real and Virtual Space
LU Weiwei, SUGA Yutaka
Modern Koi, originating in Nijumurago of Japan's Niigata Prefecture, is a manifestation of a cultural
complex. With the implementation of Japan’s globalization strategy, the Koi culture has been elevated from a
local folk culture to a Japanese national culture and disseminated overseas. When the globalized Koi culture
entered China, it merged with the traditional Chinese auspicious Carp culture and became one of the “third
cultures” with Chinese characteristics, namely, the “Chinese koi” culture. As one of the “third cultures”, the
Chinese Koi culture continued to evolve and diversify. Under the impact of the Internet, derivatives such as
Chinese Koi Memes emerged, which will probably generate “the third type of third cultures” as mobile payment
technologies expand globally.

Key words: Koi; Chinese Koi; third cultures; mascot; Internet Memes

From Structural Restriction to Voluntary Participation: The Publicity Transformation of Folk Religion:

A Case Study in a Pearl River Delta Village LI Cuiling

The publicity of traditional folk religion is obligatory, which originates from social structure and attaches
with social orders. However, voluntary participation has replaced forced structural factors and become a new
source since the 1980s. The case study in a Pearl River Delta village shows that although folk religion has
engaged in the region of personal choice, the publicity of local folk religion has gradually transformed to public
charity under the influence of people’s longing for community, the growing awareness of public responsibility,
people’s demands for a new public space in a transitional society, the continuous dynamics of collective economy
and the value of collectivism, as well as traditional value paying much attention to social groups. In this process,
not only has the relationship between community and its residents changed—community belonging and identity
must be reproduced by action—but also have the new moral values matching modernity developed, which makes
folk religion an important cultural resource during the modernizing process of the rural society.

Key words: structural restriction; voluntary participation; folk religion; publicity

A Study on the Construction of Contemporary Clan in the Perspective of Etiquette

and Customs Interaction: The Investigation of Wang Clan in Dadiaoqiao Village,

Central Shandong Province ZHOU Lianhua

Clan is a result of etiquette and customs interaction in traditional Chinese society, and it is an intermediary
that connects the national etiquette system with local people. This tradition survives in different forms in
contemporary society and plays an important role in contemporary rural society. Since the late 1990s, with its
rich family history memory, Wang clan of Dadiaogiao Village has continued its clan construction practice
activities through the form of continuation of genealogy, ancestral sacrifices, and ancestral halls, and formed an
interaction with the current rural revitalization strategy from the top down. Analyzing from the perspective of
etiquette and customs interaction, it is helpful for exploring the cultural implications and operational mechanisms
of rural clan, promoting the integration of spontaneous action of the people and the rational administration of the
government, and promoting the strategy of contemporary rural revitalization.

Key words: Dadiaoqgiao village; Wang clan;construction of clan; customs interaction



